CONSULTATION DOCUMENT

A NEW CITY CENTRE STRATEGY
FOR NOTTINGHAM
FOREWORD
A thriving city centre is vital to the future prosperity
of the Nottingham economy and the city as a whole.
Nottingham’s city centre, like those up and down the
country, is going through a period of rapid change.
Online shopping and a tough financial climate pose
a fundamental challenge to the traditional model of
the high street. However, the 21st Century will be the
century of the city, and at the heart of every city is a
thriving city centre.
Nottingham city centre has many strengths, assets
and history, but there is a sense that, in the recent
past, Nottingham’s city centre has not been as
successful as it could have been in driving prosperity
and improving the quality of life for the residents of the
city and wider conurbation. But, there are encouraging
signs that this could be about to change.
The city centre is about to benefit from nearly £2 billion
of major new developments and investments, including
a redeveloped Broadmarsh Centre, a transformed,
world-class visitor attraction at Nottingham Castle,
major office and residential developments and a
new further education college hub alongside public
transport, highways and public realm improvements.
This is only part of the answer however. The
challenges call for a much broader response, one that
understands everything that is required to develop a
thriving City Centre that truly provides a place for even
more people to live, work, learn, visit and enjoy.
For this reason, the City Council has partnered-up
with a leading national strategy organisation to engage

with a range of stakeholders including, businesses,
our universities, the Business Improvement District,
retailers, residents and leisure providers to help
us develop a coherent strategic plan. We are now
at the point where we want to engage in a wider
conversation about these critical issues.
The attached strategy developed with Metro Dynamics
outlines our challenges and opportunities and the
proposed priorities and actions that they believe have
the potential to deliver our future city centre vision for
the 2020s and beyond.
Before we produce our final strategy, we would like to
know your views on these plans and any other ideas,
suggestions or feedback you may have as someone
who uses Nottingham’s city centre.
By taking part in this consultation, you will be helping
to shape the future of our great city centre.

Help us to make sure that Nottingham
continues to be positioned as the leading
city centre destination in the East Midlands
Councillor Sam Webster
Portfolio Holder for Finance,
Business Growth and City Centre

What does the draft City Centre Strategy say?
OUR
AMBITION
FOR THE
CITY CENTRE

Our vision is for Nottingham city centre to be the clear number
one retail destination in the East Midlands, the economic hub
of the only Core City in the region, with the highest city centre
residential and employment growth outside London.
We need to create more reasons for people to work in, live in and
experience Nottingham – in a cleaner, greener, safer city centre.

In delivering our vision, there is the potential to achieve the following:
Grow Nottingham’s economy by
£4 billion a year
20,000 more people living in
or near the city centre
20 new green spaces in the city centre –
pocket parks, green walls
7 million more tram passenger
journeys per year

500,000 people visiting the city for
tourist attractions especially the
transformed Castle
1.5 million monthly footfall in the key
shopping areas in the city centre
10,000 more people working in the city
centre, with 1 million square feet of high
quality sustainable office space.
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A city whose time has come
We believe that Nottingham is a city whose time has come. After delays and ambitions put on hold by the financial
crisis, development is now starting to progress at pace in Nottingham city centre. The Southside of the city in
particular is currently buzzing with construction work.

These are a series of major developments, many due for completion 2020-2021,
which together could be a “transformational moment” for Nottingham…
A large number of residential
developments, particularly to the
south of the station area with mixed
private and student developments
creating over 2000 new properties
over the next two years.

Major new and refurbished office
developments at Unity Square
for HMRC on Carrington Street,
Crocus Place near the station and
refurbished offices on Carrington
Street. Almost 500,000 square feet
of developments creating space
for 5,000 new jobs.

A transformed Nottingham Castle with new visitor centre, Robin
Hood Experience and showcase for unique city caves, which
aims to be the largest tourist attraction in the region.
A new car park,
bus station and
Central Library at
Broadmarsh which will
open up a whole new
area of public realm,
pedestrianising
Collin Street and
reducing traffic flows
on Canal Street.

The redevelopment of
intu Broadmarsh with
improved access, a new
leisure offer including
a cinema and bowling
alley and improved
walkways to Carrington
Street, Listergate and
Drury Walk.

A new City Hub for Nottingham College on Canal Street on track to open in September 2020
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MAIN THEMES
Metro Dynamics identifies a number of actions under two key themes;
1 | REFRAMING THE CITY CENTRE
New developments clustering to the Southside of the
city centre, and several employment sites and cultural
destinations just outside of the city centre boundary,
means that the way in which we think about the city
centre needs to change.
This isn’t about redrawing statutory boundaries,
but instead reconsidering the scope of what we
think of as the city centre, taking as a guide a 30
minute walking time from the train station. How the
city centre connects to close-by neighbourhoods,
ensuring good access and linkages between those
areas and the city centre core is also vital.
Five ‘activity based zones’ have been proposed in
the draft strategy…
•

A Work and Learn Zone including the
Southside of the city

•

A Shop, Visit and Dine Zone in the traditional
heart of the city centre including the Castle, Old
Market Square and both intu shopping centres

•

An Urban Campus Zone to the north of the
city centre where Nottingham Trent University
is based

•

A Create Zone based around the Creative
Quarter and independent retail sector including
Hockley, the Lace Market and Sneinton Market

•

A Live and Relax Zone including city centre
residential areas such as the Park and Trent Basin

Creating a safer, cleaner city centre
Getting the basics right is critical to creating the
right atmosphere for the city centre. We recognise
the importance of keeping the city centre, safe and
well presented. How the city centre looks and feels
impacts on whether people feel safe – attractive
buildings, clean, litter-free places to sit down, green
spaces that encourage people to spend time there.

Britain’s greenest city centre – more
walkable with more people living there
We need to see more people living in the city centre. In
order to attract people there needs to be a real focus on
making the city centre more ‘liveable’ for everyone, not
just particular groups. Welcoming people from all parts
of the community - families, students, working people,
young and old - to live in the city centre will require
more green space, a pedestrian-friendly environment,
easy cycle routes and great transport links..
Nottingham’s public transport is one of the best in
the UK, with highly rated buses and a modern tram
network. Connectivity is really important to allow
people to commute in and out of the city centre.

More people working in the city centre
Nottingham needs to increase the number of people
working in its city centre. City centre workers help
bring prosperity - they shop and use services in the
city centre, keeping retailers busy, restaurants and
bars lively and contributing to the livelihoods of all.
To help generate more jobs, Nottingham needs to
increase its supply of high quality sustainable Grade
A office space, grow some of our key sectors –
Tech, Life Sciences, Clean Tech - and create more
job opportunities for graduates.

More people enjoying and experiencing
the city centre
Many people come to the city centre to shop, visit
the theatre or meet friends and family for a meal or
drink. Indeed, the city centre has transformed over
the past 20 years, from a predominantly retail location
to a meeting place to come and enjoy the city. The
target audience for people coming into the city is very
large. The retail catchment for Nottingham is 2 million
with just over 30 minutes’ drive time, while for tourist
visitors, the catchment area is larger, extending to
over 9 million and 90 minutes’ drive time.
To grow the number of people who come into the
city, Nottingham needs to develop an offer that is
distinctive, diverse and inclusive, reflecting the qualities
of Nottingham. The reopening of the Castle in 2021,
the ‘City of Caves’ concept and a co-ordinated events
programme across the whole of the city centre are all
opportunities to maximise over the next few years.
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2 | A NEW PARTNERSHIP FOR CITY CENTRE GOVERNANCE DELIVERY
Metro Dynamics identifies that there are a number of stakeholders who have an active interest in making
Nottingham City Centre a success. No one group can deliver this strategy on its own. In order to make the sum
bigger than the parts, it is proposed that a new partnership for the City Centre is established. The council already
works with a range of partners to manage the city centre, however working with Metro Dynamics, we have
identified that this could be built upon to deliver greater collaboration across a wider range of issues.

CHALLENGES
Like other City Centres around the country, Nottingham has some key challenges that
need to be addressed in order to achieve its full potential.
•

With the increase in online retail, traditional retail is under pressure on the high street. We are seeing a
change of use towards more food and leisure opportunities, and an increased vacancy rate to above 12%.

•

There is a shortage of high quality Grade A office space in the city restricting our ability to attract
new businesses to Nottingham.

•

Our city centre has some residential properties, but fewer when compared to other similar sized cities.

•

Anti-social behaviour, cleansing and litter issues can put people off coming into the city centre.

•

The major developments happening now are likely to change the way in which the city centre is used
and operates.

•

The City has made a commitment to be carbon neutral by 2028.

A CITY CENTRE FOR EVERYONE
We want to ensure Nottingham city centre is welcoming to all with something for everyone.
We’re keen to hear people’s views on what more could be done to make the
city centre as accessible and inclusive as possible.

THE
CONSULTATION
PROCESS

We want to hear your views on the draft City Centre
Strategy and any ideas you may have or areas which
aren’t covered but you think should be.

Please follow the link below to
complete our online survey.
www.nottinghamcity.gov.uk/
citycentrestrategy
If you like to receive the survey in a different language or
format, please email engage@nottinghamcity.gov.uk
or phone 0115 876 5723.
The closing date for the survey is tbc.
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